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Creative United will open applications for new business support programme, Prosper, on 
Monday 27th March 2017 

 
Creative United are thrilled to announce that Prosper, the new, Arts Council England-funded 
business support programme for the arts, museums and libraries, will be open for 
applications on Monday 27th March 2017. 
 
The programme is designed to improve confidence and capabilities with business planning 
and modelling, sustainability, diverse finance and funding streams and strategy, contributing 
to increased resilience and investment in the sector as a whole. 
 
It offers the opportunity for around 70 arts and cultural organisations, companies or 
individual entrepreneurs in England to participate in nine months of free, dynamic and 
impactful business support activities, such as 1-to-1 business advice, masterclasses, 
workshops, webinars and meetups. 
 
Alongside this, the Centre for Business in Society will be carrying out vital research into the 
provision of, and demand for, business support for arts and cultural organisations in England 
and Scotland. The learning from this, plus business support resources such as templates, 
toolkits and blogs, will be shared via the Arts Marketing Association’s online hub 
CultureHive.co.uk. 
 
Additional funding for the programme is provided by Access – the Foundation for Social 
Investment, and Creative Scotland (for research activities in Scotland). 
 
Mary-Alice Stack, CEO at Creative United, said: 
 
“Leading on from our successes and learning from the Creative Industry Finance programme, 
Prosper signals another way that we can drive the growth and development of our cultural 
and creative sectors, and build a sustainable and resilient creative economy. 
 
“We are delighted to be working in partnership with the Centre for Business in Society and 
the Arts Marketing Association to deliver this programme, and look forward to revealing 



  

   

new insights into the provision and benefits of business support for the arts, museums and 
libraries.” 
 
Jane Tarr, Director of Organisational Resilience and Environmental Sustainability at Arts 
Council England, said:  
 
“Through the programme, we wanted to understand more about the business support our 
sector needs nationally and to share information about the existing offer more widely. We’re 
delighted Prosper will be working across the country over the next year with a wide range of 
cultural organisations. It’s an exciting partnership and will also help us develop future 
support for creative businesses of all sizes to keep growing.” 
 
The deadline for applications to receive the free business support offered by the Prosper 
programme is 12pm (midday) on 31 May 2017. 
 
A series of morning briefings have been organised around England for potential applicants 
to learn more about this national programme and meet the partners: 
 

 Mon 27 March, London, The Foundling Museum, 9:45am - 11:00am  

 Wed 29 March, Hull, Northern Academy of Performing Arts, 8:45am - 10:00am 

 Fri 31 March, Norwich, Writers' Centre, 9:45am - 11:00am 

 Mon 3 April, Coventry, TechnoCentre, 9:45am - 11:00am 

 Thu 6 April, Liverpool, Play Space, 9:45am - 11:00am 

 Tue 11 April, Southampton, City Art Gallery, 9:45am - 11:00am 

 Thu 13 April, Newcastle, Arts Centre, 9:45am - 11:00am 
 
Those interested in finding out more about the programme, how to apply, or to register to 
attend a morning briefing, should go to www.creativeunited.org.uk/programme/prosper/.  
 
For more information about the programme, its aims, partners and morning briefing events, 
please contact genevieve.pace@creativeunited.org.uk. 
 

--- ENDS--- 
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Notes to editors 
 
About Creative United 
Creative United has been established with support from Arts Council England to provide a range of 
financial products and services designed to enable the growth and development of the UK’s cultural 
and creative industries. Their mission is to build a sustainable and resilient creative economy, 
making the arts accessible to all. In doing so, they help the creative sector to understand how best to 
take advantage of the finance opportunities open to them, and enable their finance partners to build 
their experience and interest in working with creative and cultural enterprises. They provide creative 
businesses and cultural organisations with access to a range of commercial tools, finance options, 
business skills and marketing channels designed to drive sales revenues and allow them to maximise 
their commercial potential. 
 
As a Community Interest Company, Creative United’s focus is on delivering a combination of strong 
social and financial returns. 
 
Creative United’s publicly funded programmes are: 

 Own Art – interest free loans for the purchase of contemporary art and craft 

 Take it away – interest free loans for the purchase of musical instruments 

 Prosper – a business support and action research programme for the arts, museums and libraries 

 Creative Industry Finance – business support and access to finance for creative enterprises 

 ArtsCard - The UK's first employee benefits scheme to focus exclusively on arts, culture and 
creativity 

 
For more information please visit www.creativeunited.org.uk 
 
About Arts Council England 
Arts Council England champions, develops and invests in artistic and cultural experiences that enrich 
people’s lives. We support a range of activities across the arts, museums and libraries – from theatre 
to digital art, reading to dance, music to literature, and crafts to collections. Great art and culture 
inspires us, brings us together and teaches us about ourselves and the world around us. In short, it 
makes life better. Between 2015 and 2018, we plan to invest £1.1 billion of public money from 
government and an estimated £700 million from the National Lottery to help create these 
experiences for as many people as possible across the country. 
 
For more information please visit www.artscouncil.org.uk 
 
About Creative Scotland 
Creative Scotland is the public body that supports the arts, screen and creative industries across all 
parts of Scotland on behalf of everyone who lives, works or visits here.  We enable people and 
organisations to work in and experience the arts, screen and creative industries in Scotland by 
helping others to develop great ideas and bring them to life.  We distribute funding provided by the 
Scottish Government and the National Lottery.  
 

http://www.creativeunited.org.uk/
http://www.artscouncil.org.uk/


  

   

For further information about Creative Scotland please visit www.creativescotland.com. Follow us 
@creativescots and www.facebook.com/CreativeScotland 
 
About Access – The Foundation for Social Investment 
Access – The Foundation for Social Investment exists to bridge the gap between charities and social 
enterprises and social investors. Access does this through two main programmes: the Growth Fund 
which blends grant from Big Lottery Fund and loan from Big Society Capital and is focused on 
enabling the provision of the simple and affordable investment products that charities and social 
enterprises tell us they need; and the capacity building programme, which provides charities and 
social enterprises with the support they need to get ready to take on investment.  
 
For more information please visit www.access-socialinvestment.org.uk 
 
About the Centre for Business in Society 
CBiS is responsible for nurturing, developing and expanding research culture and activity within the 
Faculty of Business and Law at Coventry University. Over thirty-five full-time research staff, more 
than sixty Doctoral students and colleagues within the Faculty undertaking their research sabbaticals 
are located in a dedicated hub within the Faculty of Business and Law.  
 
Through understanding the impact of organisations’ activities, behaviours and policies, our research 
promotes responsibility and seeks better outcomes for economies, environments and societies. 
 
Our teams are focussing on: 

 Examining the circular economy, sustainability and ethical consumption. 

 Searching for durable and inclusive economic growth models with new partnerships between 
state, economy and society. 

 Exploring at the national, organisational and individual level the economic and social impacts of 
the financial crisis and financialisation. 

 Addressing the implications of digital and big data for business, society and the economy.  
 
For more information please visit www.coventry.ac.uk/research/areas-of-research/business-in-
society/ 
 
About the Arts Marketing Association 
The AMA is a membership organisation with nearly 2,000 members working at all levels in the arts, 
culture and heritage sector. The organisation helps its members make better connections between 
art and culture and the public, providing professional development for those working in cultural 
marketing and management. 
 
Some of the AMA’s major projects include CultureHive, the website for sharing best practice, the 
resilience programme Future Proof Museums, the intensive online Digital Marketing and Audience 
Diversity Academies and the AMA’s conference, which attracts over 600 delegates to a new city 
annually.  
 
For more information please visit www.a-m-a.co.uk 
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