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Summary  
 

This brief invites proposals for a designer/s to create a brand identity, including brand guidelines and 
logo, in addition to the design of a new website for York Mediale festival (yorkmediale.org).  

 
The brand will be vital in providing a recognisable identity for the festival in addition to a site which 

promotes the event and acts as an accessible ‘programme’ for visitors and residents.   
 

The objective of this call is to place a contract with an organisation who will supply the services as 

detailed in this document. Contract duration will be as agreed between York Mediale and the 

contractor.  
 

The key point of contact for any queries or clarifications will be Rachael Norton-Drew, Creative and 
Cultural Development Manager.  

The deadline is Monday 12th June 9am. 

 

The maximum budget available is: 

- Design: £12,000 

- Website build and maintenance: £10,000  
 

Both are including retained services to a limited degree over the next 18 months. 
 

Designers/agencies/individuals are welcome to tender for one element or both. Both fees are 

excluding VAT at the prevailing rate.  

 

Suppliers are required as part of their proposal to submit a summary work plan outlining activities, 

timescales and a full breakdown of all indicative costs. 
 

 

 

 

 

 
 

 
 

 

 

 
 

 

 



York Mediale 

Website and Brand Identity Design 

Invitation for Proposals 
 
 

 
 

2  Monday 15th May 2017 
 

 

INTRODUCTION 
Overview 

York Mediale is seeking an external supplier to design a new brand identity and website. As one of the 
key events in York’s Festival calendar, York Mediale will present a high quality programme of artistic 

commissions from international artists, in addition to partnering many of the large scale attractions in 
the city. An ambitious 6-day celebration of cutting-edge media arts, it will be underpinned by year-

round development activity with the best emerging talent across international networks. The festival 
takes place in October 2018 and will engage over 100,000 people, providing a platform for innovative 

art and technology to tell York’s stories in places people least expect it.  

Key aims for the festival include: 

● Allowing visitors and residents to engage with accessible media arts 
● Commissioning new works in public spaces 

● An educational and talent development strand of work involving young people 
● Engaging with 16-35 year olds, new visitors to York and cultural attenders 

● Attracting sponsorship 

 

York Mediale requires a supplier who will successfully deliver the following: 

 

Brand Identity 
The brand should: 

● balance accessibility with international credibility and impact 
● be youthful but clean, and resonate with cultural attenders, without being inaccessible to those 

who may be experiencing media arts for the first time 

● be contemporary, stimulating and exciting, appealing to 16 – 35 year olds 

● be able to be used in a variety of varied contexts, from digital platforms, social media and 

documents, to slides and business cards 

● be easily integrated by partner organisations with easy-to-follow guidelines for use 
● be available for use after 2018, until organisers see fit (i.e. not be specific to 18 solely) 

● include branding guidelines that incorporate clear guidance for sponsor/partner use  

● include logos in eps, jpeg, pdf, png, in a variety of colour options 

● include options for Keynote/PowerPoint, word documents and business cards 

● be able to be used by 1st July 2017 

 
Website 

Please note, we own yorkmediale.org, yorkmediale.com. We are affiliated with twitter accounts 
@cityofmediaarts, own @yorkmediale and are engaged with York UNESCO City of Media Arts on 

Facebook. The domain is currently hosted via a local provider, Deans Computer Services PLC. 

 

The website should: 
● be built on an accessible and well designed CMS - so that edits and additions can be made by 

the festival team quickly and simply  

● demonstrate links to York’s designation as a UNESCO City of Media Arts 

http://yorkmediale.org/
http://yorkmediale.com/
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● include high quality and up-to-date design coupled with obvious and effective functionality 

across platforms and devices 
● be industry compliant in design, accessibility and structure 

● Additional defined block / style options must be incorporated into the design to keep pages 
fresh and introduce a variety of elements throughout the site, without knowledge of template 

files or style sheets 
● be ready to be operational by the 1st September 2017 

 
Primary audience: 

We would expect that the majority of our audience first engages with the festival online, meaning our 

online offer should be impressive, informative and accessible.  

● Audiences are local, as well as national and international demographics and specialist 
communities 

● Stakeholders across government, potential investors, those involved in culture, tourism, 
technology, music, business and education sectors.  

● 16 – 35 year olds 

 

Strategic partners, who should be included via their logo on the site: 

Make It York, University of York, York St John University, City of York Council, Science City York, NRM, 

York Museums Trust, Pilot Theatre, Arts Council England (funding dependent), further partner and 
Sponsor logos will also need to be added on an ad hoc basis and there should be facility to do this via 

the CMS. 
 

Related sites and organisations 

We would see related festivals as being: 

Sonar, Ars Electronica, MIF, Decibel, FutureEverything, FutureFest, TodaysArt, Unsound 

 

Timetable 
Deadline for submission of proposals:  12th June 2017 at 9am                

Shortlisting w/c 12th June 2017  

Interviews: 16th June 2017 

          

Guide Price 

The maximum budget available to the successful tenderer is up to £22,000 excluding VAT this includes 
all costs incurred by the designers and developers, including hosting and maintenance in the first 12 

months of the site being live. As mentioned above, proposals for one individual element (brand or web) 
are welcome, it is not essential to tender for both.  

 

PROJECT MANAGEMENT 

 
Project Manager: Rachael Norton-Drew  

Rachael.Norton-Drew@makeityork.com 01904 554250  

 

https://sonar.es/en/2017
https://www.aec.at/ai/en/
http://mif.co.uk/
http://dbfestival.com/
http://futureeverything.org/
http://www.futurefest.org/
http://todaysart.org/
http://www.unsound.pl/
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All queries and submissions should be directed to this contact. 

 
FORMAT FOR PROPOSALS 

To apply for this contract, you should produce a submission of no more than 10 pages that includes: 
 

● A written outline of the approach to be taken to deliver all aspects of the work 
● A breakdown of costs associated with the proposal, including daily rates 

● Summary work plan outlining the activities and timescales  
● Examples of recent, relevant, work and experience 

● CV and references/testimonials 

 

Receipt of submission 
 

The submission should be labelled ‘York Mediale Web & Brand FAO Rachael Norton-Drew’ 
 

Emails should be sent to Rachael.Norton-Drew@makeityork.com  

 

SELECTION CRITERIA  

 

Applications will be scored based on the following:  
 

● Covers the scope of the work as set out in this brief 
● Evidence of an understanding of the project 

● Capacity to meet delivery timescales of the project  

● Appropriateness of the skills and experience of the project team  

● Track record of successful delivery on comparable assignments  

● Testimonials/case studies  

● A realistic and viable outline budget  
 

STANDARD CONDITIONS 

 

By submission of the proposal you agree that:  

 

In no circumstances shall York Mediale incur any liability whatsoever or be liable for any costs or 
expenses incurred by you in generating your submission.  

 
Any responses received and any consequent communications will be treated in confidence. 

 

You may be called to a short interview to discuss your proposal or to make appropriate presentations 

to the selection panel. No invitations to discuss or present should be deemed as an award of contract.  
 

Decisions made by York Mediale will be final. 

 

mailto:Rachael.Norton-Drew@makeityork.com

